
- Parent
- City animal 
- Car shopping
- Car enthusiast
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- High-end mall shopper
�r�����}�v�•�µ�u���Œ�����o�����š�Œ�}�v�]���•
- Frequent online banking 

�����u�‰���]�P�v���K���i�����Ÿ�À���W
-  Build awareness and generate buzz of 
    the new compact SUV.
-  Encourage consumers to book a car test drive.
�r���������o�]�À���Œ���u���•�•���P�����}�(���^�•���(���š�Ç�U���(�µ�v���Ÿ�}�v���o�]�š�Ç�U
   excitement and luxury all in one.” 

�d���Œ�P���š�����µ���]���v�����W��
- 35 to 55 years old male and female.
�r���&�]�Œ�•�š�r�Ÿ�u�����v���Á�������Œ�����µ�Ç���Œ�•�X��

We helped a leading mobile operator to build their 
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47% higher in CTR results.
-  2.5% CTR using MI-DSP
-  1.7% CTR using other DSP

10 million unique 
 subscriber viewers.
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